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M. William Krasilovsky, Sidney Shemel, John M Gross, Jonathan Feinstein : This Business of Music, 10th
Edition (This Business of Music: Definitive Guideto the Music Industry) before purchasing it in order to gage
whether or not it would be worth my time, and all praised This Business of Music, 10th Edition (This Business of
Music: Definitive Guide to the Music Industry):

2 of 2 people found the following review helpful. A must for anyone in or managing a bandBy Ed's ViewMy first
encounter with this book wasin 1987 while | was both in and managing a band. | found this book indespenseable. The


http://f3db.com/pub/links.php?id=0823077233

information is presented in clear, easy to understand chapters that | have not seen elsewhere. Debbie Harry and Chris
Stein of Blondie were asked what advice they would give to up and coming bands and without hesitation they replied
in unison to take a year off and go to school. Learn the business and then pursue it. Music must be approached as a
business, not asajob and not as 'fun'. It iswork and it has to be approached seriously with a business plan. This book -
now in a2013 version is what aband of any age needs. It helps one understand what they are undertaking as well as
the ins and outs and the legal aspects. Our band would say 'we are working tonight' rather than 'we are playing tonight'
and that is how it must be if you want to get somewhere - and we did. There is no guarantee of course, but turn on the
radio and you will hear alot of talentless garbage that is making someone money. Not necessarily the band. Musicis
not about how good you are. Talent is only a part of the big picture. A band is a service not a product and a manager
needs to know what is printed in this book and it certainly would benefit every bandmember to understand it as well.
Why do so many great musicians find themselves broke ? They didn't have this book. How do great songwriters loose
all therights to their own material ? They didn't know what isin this book. The information hereis appliciable to
every band and every musician at every level. If you don't know what isin this book you may aswell get aday job and
do music just for the fun, because you will never have a career of it.5 of 5 people found the following review helpful.
Essential to anybody in the business!By Doug DePewMy original copy of "This Business of Music" was one of the
textbooks when | studied to be arecording engineer in the early '90s. Last year, afriend told me she wanted me to
manage her music career. | knew an updated copy of this book would be essential with all of the changesin
technology and the law since | studied the industry. This book is essential to anyone considering a career in music. It
thoroughly explains all aspects of the businessin easy to read terms. Of particular interest is the section on copyright
law.If you are involved in any aspect of theindustry, | highly recommend it.0 of O people found the following review
helpful. Here's the thingBy CustomerOk so, thisis very well written. Super informative.Here's the thing though, the
music industry has evolved past the days of the standard record deal, | want to hear more about EPs and LPs and all
the other types of deals, their terms and the fine nuances.

(Book). The bible of the music industry with over 500,000 copies sold! Now in its tenth edition, This Business of
Music has been revised and completely updated to reflect the latest changes in the ever-evolving music business. An
entirely new chapter has been added, asking and answering the question "Are there bordersin cyberspace?' The
answer isyes, and this book clearly and concisely explains what they are and how to maintain them. Commentary on
recent legislation, areader-friendly summary of the laws on copyright duration, and much more insightful analysis
plus fully updated lists of music organizations and important websites make This Business of Music indispensable for
musi cians, agents, managers, marketers, music publishers and groups, colleges and universities, and everyone who
wants to make music and make money.
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