
[Download pdf] TV Commercials: How to Make Them: or, How Big is the Boat?

TV Commercials: How to Make Them: or, How Big is the Boat?

Ivan Cury 
audiobook | *ebooks | Download PDF | ePub | DOC

#2115028 in Books Ivan Cury 2004-10-21Original language:EnglishPDF # 1 9.25 x .52 x 7.52l, .98 #File 
Name: 0240805925246 pagesTV Commercials How to Make Them or How Big is the Boat | File size: 

30.Mb

Ivan Cury : TV Commercials: How to Make Them: or, How Big is the Boat?  before purchasing it in order to 
gage whether or not it would be worth my time, and all praised TV Commercials: How to Make Them: or, How Big is 
the Boat?: 

0 of 0 people found the following review helpful. Bland book, and so-so informationBy Dan134I had to use this book 
a little while back for a "commercial production" class. The book is really only for the biggest beginners, as the 
information is really unspecific and watered down. There are definitely better choices in books out there, and really it 
goes without saying: you can't learn how to make a commercial from reading a book. You must actually make one, 
and then make another and another to develop your skills.Unless you are forced to purchase this book for school, I 
would definitely pass. It's not the worst book out there, but there is better, free information available online for those 
wanting to shoot commercials.0 of 0 people found the following review helpful. Decent overview...By Josh WThe 
author talks extensively about who is responsible for which tasks and who else (agency, producer, etc.) will be 

http://f3db.com/pub/links.php?id=0240805925


involved in each part of a production. Some detail is provided about different techniques used when shooting 
commercials, but certainly not exhaustive. If you plan to make commercials for a career, this book is a good read. If 
you are just making a commercial, it's still somewhat helpful in spite of the abundance of advice on managing the 
producer/director/client/agency relationships.0 of 0 people found the following review helpful. Excellent "how to" 
bookBy Online buyerThis book has really excellent "how to" information! It gives an overview of the process of 
creating tv commercials, as well as explaining who does what, and describing the various ways the process can be 
done.Written by a very knowledgable author and media industry professional.

Understanding how commercials are made is the key to doing it right. This descriptive book is a step-by-step guide on 
the mechanics of creating a commercial from a production perspective. Making commercials on all types of budgets is 
addressed. There is material describing the roles and dynamics of the key players: the producer/director, agency, and 
client. This book outlines the requirements of each group so that everyone can understand and appreciate each other's 
needs.

"This book is a step-by-step guide to creating a commercial from a production perspective."Millionaire Blueprints, 
Sept/Oct 2006About the AuthorIvan Cury is a professor in the Communication Department of California State 
University, Los Angeles, where he has taught for the past fifteen years. He is also a producer and director of 
commercials, sitcoms, variety shows, documentaries, and daytime dramas such as The Young and the Restless. He has 
served as a judge for the Emmy's ACE and for the DGA awards. Before joining the department at Cal State, he taught 
for eleven years in the MPTV department at UCLA. 


